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SUPERVISOR/TEAM/ DECLARING/CONDUCTING COURSE: dr hab. inż. Rafał Michalski, 

prof. uczelni 

DEPARTMENT K6 

COURSE CARD 

Course name in Polish: Badania kwestionariuszowe 

Course name in English: Questionnaire research 

Course language Polish / English* 

University-wide general course type*: 

1) basic science course (mathematics, physics, chemistry, computer science or other) : ……… 

2) humanities course: …………………………………………………………………………. 

3) management course: ……………………………………………………………………….. 

4) English language: …………………………………………………………………………… 

5) didactics of higher education course: ………………………………………………………… 

 

Specialized courses for PhD students receiving education in  

discipline*: ……………………………..………………………………….…………………… 

1) specialized course in discipline: management and quality sciences 

2) interdisciplinary course in the field of several disciplines: ………………………………… 

3) seminar in discipline or interdisciplinary: .…………………………………………………. 

 

Subject code: NZQ100129W* delete as applicable 
 

 

 

 Lecture 

Foreign 

language 

course 

Seminar Mixed forms 

Number of hours of organized 

classes in university (ZZU) 
30   

 

Grading  
Exam, evaluation 

classes 
  

 

 

 
 

PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES  

 
1. Basic knowledge of probability, descriptive and inferential statistics. 

2. Knowledge of basic methods of regression modeling. 

 

 

 
 

 

COURSE OBJECTIVES 

C1: Acquisition of knowledge on the design, administration and results’ analysis of questionnaires. 

C2: Acquisition of practical skills to apply knowledge to the design, administration and results’ analysis 

of questionnaires. 
 

 

 

 

PROGRAM CONTENTS 
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Form of classes – lecture (Lec) Number of hours  

Lec1 Advantages and disadvantages of questionnaire research 1 

Lec2 Designing questionnaires 1 

Lec3 Administering questionnaires 1 

Lec4 Measurement scales 1 

Lec5 Validity and reliability terms 1 

Lec6 Factorial designs 1 

Lec7 Log-linear analysis 2 

Lec8 Cluster analysis 2 

Lec9 Principal component analysis 2 

Lec10 Factorial analysis 4 

Lec11 Multidimensional scaling 2 

Lec12 Correspondence analysis 2 

Lec13 Conjoint analysis 2 

Lec14 Pairwise comparisons and Analytic Hierarchy Process 2 

Lec15 Structural equations modeling 6 

 Total hours: 30 

 

 

TEACHING TOOLS USED 

N1. computer 

N2. beamer 

N3. mathematical and statistical software packages: Matlab, Statistica, SPSS, R etc. 

N4. blackboard 

 

 

 

ACHIEVED SUBJECT LEARNING OUTCOMES 

Type of learning outcome 
Code of learning 

outcome  
Assessment of learning outcome 

Knowledge P8S_WG Exam 

Skills P8S_UW evaluation classes 
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